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PROJECT GOALS |

e Develop and promote info to CCI
student groups.

e EXxecute the plan over the spring
semester to reach out to potential
members and grow the organization’s
SM presence.

o Attempt to increase the number of
followers as well as likes.

o Three accounts (AlignFSU -
promotes career info, Getinvolved
— promotes student and university
events, Nole Your Campus -
promotes FSU spaces).

e Develop a campaign to raise
followers for all three platforms. Post
a minimum of 12 posts per platform.
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== noleyourcampus -

Start your
first note... Nole Your Campus

428 3,495 5,019

posts followers following

Your ultimate guide to @floridastateuniversity!
Discover campus, events, and history "6

) www.facebook.com/NoleYourCampus

Professional dashboard
2 6.4K views in the last 30 days.

Edit profile Share profile Email
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Original Follower Counts
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+ getinvolvedcci_fsu v

Currently
watching Get Involved @ FSU CCI

)
%‘ 155 599 431
[ ° posts followers following

r~ Connecting CCl Students to Events, Clubs &
Opportunities

% Network - Learn - Have fun!

@ Get Involved Today!

(2 getinvolved.cci.fsu.edu

+ Add banners

Professional dashboard
5.7K views in the last 30 days.

Edit profile Share profile

Join CGS’ e
Executive Board!
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Follower Growth
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alignfsu v

alignFSU
138 510 632

posts followers following

A one-stop resource for job hunting, networking,
and planning for college students at
@floridastateuniversity!

+ Add banners

Professional dashboard
1.9K views in the last 30 days.

Edit profile
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LinkedIn Ti... Networking... Get that Job!

Share profile

TheDo's&
9 Don'ts
Of Resumes
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@noleyourcampus

Goals

Raise Followers
by 3-5%7?

Minimum of 12
Posts?

Increase
Publicity for
CCI?

[ ] |

Results

Yes.

Yes.

Yes.

| |

Metrics

From Jan. 19 to
Apr. 18, the
account gained
148 followers,
representing
4.3% growth
based on
follower
acquisition.

Total of 12 Posts.

12,465 views and
624 interactions
from Jan. 19 -
Apr. 18.

@getinvolvedeci_fisu

Goals

Raise Followers
by ~5-10%7?

Minimum of 12
Posts?

Increase
Publicity for
CCI?

Yes.

Yes.

Yes.

Results

Metrics

From Jan. 19 to
Apr. 18, the
account gained
101 followers,
representing
18.7% growth
based on
follower
acquisition.

Total of 13
posts.

868 interactions
and 18,895
views from Jan.
19 - Apr. 18.

Goals

Raise Followers
by ~5-10%7?

Minimum of 12
Posts?

Increase
Publicity for
CCI?

@alignisu

Results

Yes

Yes.

Yes.

Metrics

From Jan. 19 to
Apr. 18, the
account gained
47 followers,
representing
9.7% growth
based on
follower
acquisition.

Total of 12
posts.

243 interactions
and

5,571 views from
Jan. 19 - Apr. 18.



Co-Leader

MARIANA NERISAPORI

Role: Post on GetlnvolvedCCI_FSU.

Co-Leader

JULIALEDO

TEAM
PERFORMANCE

e Created and scheduled 13 posts for GetinvolvedCCI_FSU.
e Tracked analytics, including follower growth, engagement, and

Role: Post on AlignFSU.

Co-Leader

TRENTT MELTON

Role: Post on NoleYourCampus.

P> reach.
e Used performance data to guide content decisions and improve

T

e Produced and scheduled 12 posts for Nole Your Campus.
 Promoted FSU campus spaces, resources, and student areas.

e Planned, created, and scheduled 12 posts for Align FSU.
e Maintained consistent visuals and overall brand aesthetic @

across posts.
e Researched and featured relevant campus events to keep

content timely.

P « Curated engaging content from campus sources to inform
students.
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TEAM PERFORMANCE

What did the team do well?

Our team communicated well, and
each member knew what was
expected of them. We message daily
in our group chat to give each other
updates and check in on one
another. From the beginning, each
member knew they had to grow their
account and make at least 12 posts.
Knowing this helped us monitor
progress and reach our end goal.

(continued)

low can the team improve?

Our team could improve by using
analytics more intentionally to guide
our content strategy, such as
identifying which posts performed
best and adjusting future content
accordingly. We could also experiment
with a wider variety of content
formats, like reels, interactive posts, or
student spotlights, to Iincrease
engagement. Additionally, improving
consistency in posting and planning
content further in advance would help
us stay more organized and maximize
our impact.

low would you grade yoursell?

Wihy?

For the group project, | would rate our
work an A-. We successfully managed
and created content for three social
media accounts, maintained
consistent posting, and collaborated
to increase engagement within the CCI
community. | wouldn't give a full A
because we could have used analytics
more strategically and experimented
with more content formats. Overall, we
showed strong teamwork and
organization and met our goals
effectively.



RESULTS TOSHARE

What leadership traits emerged as keys to success?

e Taking initiative in our posts.
e Clear Communication.

e Accountability.

e Self Awareness.

[ you had another shot at this, what would you
different?

We would plan our posts more in advance and post more
consistently on certain days so our followers know which days we
are posting.
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THANK ' YOU!

From Co-Leads: Mariana Neri Sapori, Julia Ledo, & Trentt Melton




